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1. TENIKA

2XOAH | ENIZTHMQN TQN ZQQN
TMHMA | Erotiung Zwikng Mapaywyng
EMINEAO ZMOYAQN | Mpomtuxlako - YIOXPEWTLKO
KQAIKOZ MAGHMATOZ | 996 EZAMHNO zNOYAQN | 50

TITAOZ MAGHMATOZ | Marketing Zwikwv Mpoiovtwv
AYTOTEAEIZ AIAAKTIKEZ APAZTHPIOTHTEZ

O€ MEPIMTWON TTOU OL TILOTWTIKEG UOVAOEC ATTOVELOVTOL O SLOKPLTA EBAOMAAIAIES
Uépn tou padruaroc m.x. AaAéeig, Epyaotnplakéc AGKAoeLG K.AmT. Av ot QPES NIZTQTIKEZ
TILOTWTIKEG LOVASEG QITOVEOVTAL EVIXLA YLa TO GUVOAO TOU UaTNUATOG MONAAEZ
avaypayte tic eBdouadiaiec wpeg Stbaokaliag kot To dUVoAo Twv AIAAZKAAIAZ
TULOTWTIKWY LOVASWV
Awalé€elg kal Aoknoetg Npaéng 5 5

MpooVéate oepeg av xpetaotel. H opyavwaon dtdaokadiag kat ot
SL6aKTIKEG UEBOSOL TTOU XPNOLLOTIOLOUVTAL TTEPLYPAPOVTAL AVOAUTIKA
010 4.

TYNOX MAGHMATOZ
YrnoBadpou , levikwv MVwoewy,
Emiotnuovikrig Meptoxrig, Avamtuéng
Agélotritwv

MNPOAMAITOYMENA MAGHMATA:

Avamtuén deflotitwy

FAQEZA AIAAZKANIAS Kot
EZETAZEQN:

TO MAGHMA MPOIMEPETAI 3E
®OITHTEZ ERASMUS
HAEKTPONIKH ZEAIAA -
MAGHMATOS (URL)

EAANVIKN

2. MAOHZIAKA ANOTEAEZMATA

Ma6nolakd AntoteAéopata
Meptypapovral ta LadnoLaKd AITOTEAEGUATA TOU UATNIUATOG OL CUYKEKPULEVEG YVWOELS, SEELOTNTEC KAL LKAVOTNTEG
kataAAnAou emutéSou mou Ya aOKTHOOUV 0L POLTNTEG UETH TNV EMLTUXN OAOKAPWaN TOU LodUaTOG.
SuuBouleuteite to MNapaptnua A

o [leptypaepr) tou Emunédou twv Madnatakwv AloteAeoudtwy yLo Kade éva KUKAo omoudwv ouupwva ue Miaioto

Mpoodvtwy tou EupwrnaikoU Xwpou Avwtatng Ekraibevong

o [leptypagpikoi Asikteg Emunedwv 6, 7 & 8 tou Eupwnaikou MAataiou Mpoodviwv Awa Biou Madnang
xot [opaptnuo B

o [lepiAnmtik6g O6nyog ouyypapric Madnolakwv AoTEAEOUATWY

H S16aokaAia Tou paBrnpatog £XeL WG KOO va:

a) Elodyel TI¢ BOOLKEG EVVOLEG TOU HAPKETLVYK,

B) Napoucldcel To pOAO Kal T CUVELGHOPA TOU HAPKETLVYK OTNV KOWWVIA, TNV KTNVOTPOPIKN)
eKUETANMEVON/emixeipnon Kal Tov TEAKO KOTavaAwTh,

V) ZKlaypadroet TLg §paotnpLoTNTES Kol anodACELS LAPKETIVYK OE ia KTNVOTPOodLKA
eKUETANMEVON/emixeipnon Kal tn oX€on Tou LAPKETIVYK UE AANEC AetToupyisc.

Me tnv emtuyr oAokANpwaon Tou Hadruatog ot S16aoKOUEVOL aVaPEVETAL va lval og B€on va:

1. meplypadPouv TG 5pactnPLOTNTEG LAPKETLVYK LG KTNVOTPODLKNG EKUETAANEUGNG/EMLXElPNONG, TLG
0pUOSLOTNTEG TOU UTIELBUVOU HAPKETLVYK KOl YEVIKOTEPA TWV AVOPWTTWY TOU a.oX0AoUVTAL LE AUTO
TO QVTIKELYEVO,

2.mepypdouv 1o pdAo Tou MEAATN / KATAVAAWTH OTLG ATOPAOELG LAPKETIVYK ULOC KTNVOTPOPLKAG
eKpeTAMEVONG/emixeipnong,




3. paypaTonoLocouy availuon Twv 4Ps kal e€dyouv cuumepdopota xpnotpa otn Afdn anodpacswv
HLOPKETLVYK KOL 0TNV SLapopdwaon TNS OTPATNYLKIG LAPKETLVYK.

Fevikég IkavoTtnTeg
NauBavovtag uroyn TG YEVIKES LKAVOTNTEG TTOU TIPETTIEL VOL EXEL QUTOKTHOEL O TITUXLOUXOG (OMTWEG QUTEG aVaypapovTaL 0T
Mapaptnua AutAwupatog kat napatidevrar akodovSwe) oe mola / TOLEG QIO AUTEG ATTOOKOTTEL TO pUadnua;.

Avadlitnon, avadvon kat aOveon Sebopévwy kat SxedLaouos kat Staxeipton Epywv

TANPOQPOPLWY, LUE TN XPHON KL TWV QImapaitnTwy SeB6aouog ot SLaPOPETIKOTNTA KAt OTNV TTOAUTTOALTIOUIKOTN T
TeXVoAoyLwv 2€Baoog ato puatko neptBailov

Mpooaployn o€ VEEC KATAOTAOELG Enibelén kolvwvIkrig, emayyeAUaTikhc Ko nYkr¢ umevBuvotntog
Angn anopdacewv kat evalodnoliog o éuara @UAou

Autovoun epyaoia AOKNON KPLTIKIG KOl LUTOKPLTIKIG

Ouadikn epyacia Mpoaywyn tn¢ eEAeUBEPNS, SNULOUPYIKNAG KAl ETTAYWYIKNG OKEYNS

Epyaoia oc 6tedveg meptBaAlov
Epyaoia os temiotnuoviko neptBaAlov
Mapdywyn VEwV EPEUVNTIKWY LOEWV

e  Autdvoun Epyacia

e Opadikn Epyaocia

e Epyoocia og SlemotnpoviKO TtepBAaAAov
e ARYn anoddocswv

e  Ixedlaouog kal Slaxeiplon Epywv

3. NEPIEXOMENO MAGHMATO2

i. BOOIKEG €VVOLEG KL LOLALTEPOTNTEG TOU UAPKETIVYK QYPOTIKWY TPOIOVIWV.

ii. Aeltoupyieg- umnpeoieg epmoplag (tumomnoinon, cuckevaoia, petadopég, TAnpodopnon, Epeuva
ayopdg, dtadnuion, KAT).

iii. ®opelg epmopioag kat diktua SLAVOUNAG.

iv. EL6n, 60UEG, avTaywVIoUOG KL 0pyAvwon TWV ayopwyV YEWPYLKWV-KTNVOTPOPIKWY TPOLOVIWV.

V. ZUUTEPLDOPA KATOVAAWTH.

vi. Eloaywyn oto 81eBVEC LAPKETLVYK AyPOTLKWY TIPOIOVIWY Kol TPOGIHwY.

vii. Miypa petafAntwy anodaoewv Kal oTPATNYLKI LAPKETIVYK.

viii. MapkeTvyk MAavat{pevt ota MAQLOLA TWV YEWPYLKWYV ETIXELPCEWVY KOL BLOUNXOVLWV.

ix. Kootog, amodotikotnTa Kat afloAdynon cuoTNUATWY EUmopiag.

X. Mopadelypa Katdptiong evog oxedilou LAPKETIVYK (case study).

4. AIAAKTIKEZ kot MAOHZIAKEZ MEGOAOI - AZIONOIHzH

TPOMOZ MNAPAAOZHZ | tnv taén
Mpdowrno ue mpoowrno, EE amootdoewg
ekmaidevon KA.

XPHZH TEXNOAOTIQN | H mapddoon twv BewpnTikwv evvolwy Ba yivel pe tn xpnon

NAHPO®OPIAZ KAI EMIKOINQNIQN | mopadelypdtwy kabwg pe TNV Tapouciocn kal avaAuon

Xprion T.I.E. otn Abaokadia, otnv | peletwv mepimtwong (case studies) mou adopolv oto

Epyaomnpuaki Ekmaibeuon, oTnv Emkowwvia | |\« oetiyyk. H GUMMETOXH TwV dOLTNTMVY Bewpeital avaykaia
HE TOUS GotTTES ylol TNV EMUTEVEN TWV EKTTALSEVTIKWVY OTOXWV

OPTANQZH AIAAZKAAIAZ ®doprog Epyaciag

Meptypagovtat avoAutikd o TPOToG Kot Apaotnpiotnra Efaurivou
uédodot Stbaokaliag. AaAé€ec 65
Aladé€elg, Seuwvapla, Epyaotnpiakrn Aoknon,

Aoknon  [lebiou, MeAétn &  avdAuon Acknoelg Mpdéng mou 10

Bi6Aoypagiag,  @poviotriplo,  [fpaktiki | | £0TLALOULV OTNV EPaPUOYA
(TortoO€tnon), KAwiwkny Acgknan, KaAAtexviko HeB0SOAOYLLV Kalt
Epyaotrjplo, Aabpaotikn Sbaokalia, , ,
EKTTaUOEUTIKEG ETILOKEWELS, EKITOVNON UEAETNG avdAuon peAetiv
(project), Zuyypar epyacias / epyaciwy,
KaAAiteyvikn dnuioupyia, K.AT.




Avaypd@ovtal oL WPeG UEAETNG TOU QoLTNTI yLat
kade padnotakn Spaoctnplotnta kKadwe Kat ot
wpeg un kaBobnyoUUevNG UEAETNG WOTE O
OUVOAIKOG  (OpToG  epyaociag ot  eminedo
géaunvou va avtiotolyel ota standards tou
ECTS

TEPIMTWONG OE ULKPOTEPEC
ouadeg dotntwy

Opadikn Epyaocia oe
UEAETN MepiMTWONG.
Exmovnon oxedlwv
Slaxelplong épyou

Exmatdeutikr ekbpopry /
MLKPEG QTOULKEG EpYQOieg

efaoknong

Autotelric MeAétn 50
ZUvoAo Madnuatog

(25 wpeg Poptou epyaociog 125
avd moTwTiky povada)

AZIOAOTHZIH ®OITHTQN
Meptypapn tn¢ dtabikaaiag aktoAoynong

MNwaooa AéoAoynang, MéBobdot a&loAdynaong,
ALQUOPQWTIKN 1) SUUTEPAOUATIKY, AoKiuaoia
MoAdamAric  EmtAoyrig, Epwrtrioelg Sovroung
Anavtnong, Epwrtrioelc Avamtuéng Aokiuiwvy,
Ermtiduon  MpoBAnudtwv, [panti Epyaoia,
Ex9eon / Avagopd, [Mpogopikn E&Etaon,
Anuoota MNapouciaon, Epyactnpiakn Epyacia,
KAwikny  E¢€taon AodevoUg,  KaAAwtexvikn
Epunveia, AAAn / AMeg

Avagépovtal pnta mpoobLOPLOUEVA KPLTHPL
aéloAdynong kat eav kat mou ivat mpooBaaotua
QIO TOUG (POLTNTEG.

l. I. HyAwooa afloAdynong ivat n eNAnvikn
O BaBUOG POKUTITEL ATIO TNV TEALKN) YpOTTTH £€€TAON
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